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”When Cultures Collide”
”"When Cultures Collide”[10] 6 nbuttures Lotide
85
IBM
”Cross—Cultural Communication — A Visual Ap- [12]
proach”[11] "When Cultures Collide”
”Fish can’t see Water: How National Culture can
Make or Break Your Corporate Strategy”[1]
5 4
Cultural Types: ) ‘ Linear-active, multi-active,
The Lewis Model ::Zii:‘rf:’;‘n‘;if; e reactive variations

Italy, Portugal,
Spain, Greece,
Malta, Cyprus

Sub-Saharan Africa

Saudi Arabia

Russia, Slovakia,
Arab Countries

Croatia

France, Poland
Hungary, Lithuania

Bulgaria,
Turkey, Iran

Belgium,
Israel

India
Key:

blue = linear-active - cool, factual,

ar Indonesia, Malaysia,
decisive planners

Australia, Denmark,
Philippines

Ireland

red = multi-active - warm, emotional,

Australia, Czech Republic, loquacious, impulsive Korea,
Netherlands, Norway, , Thalland
Slovenia = reactive - courteous, amiable,
accommodating, compromiser,
US.A. good listener China

Germany,
Switzerland,
Luxembourg

Vietnam

Sweden, Finland, Canada Singapcre Talwan, Japan
Latvia  Estonia Hong Kong

EU
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Golden Rules
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